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Supported ProjectsÖzbölük T., Kara M., Kurtoğlu R., Sarkım M., EU Supported Other Project, SORGUN İŞ GELİŞTİRME MERKEZİ İÇİN TEKNİKDESTEK PROJESİ, 2017 - 2017
MetricsPublication: 55


	Asst. Prof. MEHMET KARA
	Personal Information
	Education Information
	Dissertations
	Research Areas
	Academic Titles / Tasks
	Academic and Administrative Experience
	Courses
	Advising Theses
	Articles Published in Other Journals
	Books & Book Chapters
	Refereed Congress / Symposium Publications in Proceedings
	Supported Projects
	Metrics

