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Lojistik, Turkey 2022 - Continues

Doctorate, Erciyes University, Sosyal Bilimler Enstitiisii, Isletme (Dr), Turkey 2002 - 2008
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2001
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Foreign Languages
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Dissertations

Doctorate, Perakendecilikte etik ve bir uygulama, Erciyes University, Sosyal Bilimler Enstitiisii, isletme (Dr), 2008
Postgraduate, Sosyal sorumluluk ve pazarlama ahlaki a¢isindan tiiketicinin korunmasi, Marmara University, Sosyal
Bilimler Enstitiisii, Uretim Yénetimi Ve Pazarlama (Y1) (Tezli), 2001

Research Areas
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Academic Titles / Tasks
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Academic and Administrative Experience



Quality Coordinator, Yozgat Bozok University, Rektorliik, Rektorliik, 2024 - Continues

Faculty Board Member, Yozgat Bozok University, iktisadi Ve idari Bilimler Fakiiltesi, 2023 - Continues
Rectorate Commissioner, Yozgat Bozok University, Rektorliik, Rektorliik, 2023 - Continues

Head of Department, Yozgat Bozok University, iktisadi ve Idari Bilimler Fakiiltesi, Isletme, 2014 - Continues
Vice Dean, Yozgat Bozok University, Iktisadi ve idari Bilimler Fakiiltesi, isletme, 2023 - 2024

Deputy Head of Department, Yozgat Bozok University, iktisadi ve Idari Bilimler Fakiiltesi, Isletme, 2014 - 2023
Director of Vocational School, Yozgat Bozok University, Yerkdy Adalet Meslek Yiiksekokulu, 2020 - 2020
Assistant Director of the Institute, Yozgat Bozok University, Sosyal Bilimler Enstitiisii, 2015 - 2019

Manager of Research and Application Center, Yozgat Bozok University, Bilinmiyor, Proje Koordinasyon Uygulama ve
Arastirma Merkezi, 2014 - 2015

Assistant Director of the Institute, Yozgat Bozok University, Sosyal Bilimler Enstitiisii, 2012 - 2012

Vice Dean, Yozgat Bozok University, Iktisadi ve Idari Bilimler Fakiiltesi, 2008 - 2011

Faculty Secretary, Yozgat Bozok University, Iktisadi ve idari Bilimler Fakiiltesi, 2006 - 2007

Courses

Current Issues in Marketing, Doctorate, 2022 - 2023

ISTATISTIK1 (B), Undergraduate, 2016 - 2017

ISTATISTIK1 (A), Undergraduate, 2016 - 2017

UZMANLIK ALAN DERSI, Postgraduate, 2016 - 2017, 2015 - 2016, 2014 - 2015, 2013 - 2014, 2012 - 2013
SOSYAL BIiLIMLERDE NiCEL ARASTIRMA YONTEMLERI, Doctorate, 2016 - 2017

PAZARLAMA ARASTIRMASI VE UYGULAMALARI, Undergraduate, 2016 - 2017, 2015 - 2016

YUKSEK LISANS TEZI, Postgraduate, 2016 - 2017, 2015 - 2016, 2014 - 2015, 2013 - 2014, 2012 - 2013
BITIRME (")DEVi/STA], Postgraduate, 2016 - 2017, 2015 - 2016, 2014 - 2015

UYGULAMALI ISTATISTIK, Postgraduate, 2016 - 2017, 2015 - 2016, 2014 - 2015, 2013 - 2014, 2012 - 2013
HIZMET PAZARLAMASI, Undergraduate, 2015 - 2016

HIZMET PAZARLAMASI, Postgraduate, 2015 - 2016

ISTATISTIK, Postgraduate, 2015 - 2016, 2014 - 2015,2013 - 2014, 2012 - 2013

ISTATISTIK2, Undergraduate, 2015 - 2016, 2014 - 2015, 2013 - 2014, 2012 - 2013

ISTATISTIK1, Undergraduate, 2015 - 2016, 2014 - 2015, 2013 - 2014, 2012 - 2013

PAZARLAMA YONETIMI, Undergraduate, 2014 - 2015

PAZARLAMA ILKELERI, Undergraduate, 2014 - 2015, 2012 - 2013

PAZARLAMA ILKELERI, Postgraduate, 2014 - 2015, 2013 - 2014
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DAGITIM KANALLARI, Postgraduate, 2014 - 2015

ARASTIRMA YONTEMLERI, Undergraduate, 2013 - 2014, 2012 - 2013

ARASTIRMA YONTEMLERI, Postgraduate, 2013 - 2014, 2012 - 2013

BITIRME ODEVIi/STAJ, Undergraduate, 2013 - 2014, 2012 - 2013

GENEL PAZARLAMA, Undergraduate, 2013 - 2014, 2012 - 2013

ANABILIM DALI SEMINERI, Postgraduate, 2012 - 2013

Advising Theses

Kurtoglu R., Magaza Atmosferinin Marka Evangelizmi ve Pozitif Agizdan Agiza iletisim (WOM) Uzerindeki Etkisi: Miisteri
Tatmininin Aracilik Rolii, Postgraduate, S.GUNER(Student), 2022

Kurtoglu R., CONSUMER BEHAVIOR IN HEALTH SERVICES AND THE EFFECT OF HEALTH-RELATED INTERNET USE ON
PATIENT EMPOWERMENT: THE INTERMEDIATE ROLE OF E-HEALTH LITERACY, Doctorate, S.DALKILIC(Student), 2022
Kurtoglu R., Atif Teorisi, Telafi Memnuniyeti, Tekrar Satin Alma Niyeti ve Pozitif WOM iliskisi: Konaklama Sektdriinde Bir
Uygulama, Doctorate, S.TEMIZ (Student), 2022



KURTOGLU R, Tiiketicilerin tiiketici hakem heyetleri hakkindaki degerlendirmeleri, Postgraduate, H.CAN(Student), 2019
KURTOGLU R., Sosyal sorumlu tiiketici davranisi ve bir uygulama, Postgraduate, .ARSLAN(Student), 2017

KURTOGLU R., Kapadokya Bolgesi'nin ekoturizm potansiyelinin yerli turistler tarafindan degerlendirilmesi, Postgraduate,
S.TEMIZ(Student), 2016

KURTOGLU R, Tiiketicilerin yas kusaklarma gére marka aski, marka faydasi, marka kisiligi ve marka sadakati hakkindaki
degerlendirmeleri, Postgraduate, A TIMUCIN(Student), 2015

Published journal articles indexed by SCI, SSCI, and AHCI

L

IL

When brand cynicism turns into brand hate: the mediating role of brand hate on the relationship
between brand cynicism and negative WOM

KURTOGLU R., 0ZBOLUK T., ALTIN B.

Journal of Brand Management, 2024 (SSCI)

Revisiting the effects of inward negative emotions on outward negative emotions, brand loyalty, and
negative WOM

KURTOGLU R., 0ZBOLUK T., HACIHASANOGLU P.

JOURNAL OF BRAND MANAGEMENT, vol.29, no.1, pp.72-84, 2022 (SSCI)

Articles Published in Other Journals

L

IL.

11

Iv.

VL

VIL

THE EFFECT OF HEALTH CARE USERS' CONSUMER BEHAVIORS AND INTERNET HEALTH
INFORMATION SEARCHES ON PATIENT EMPOWERMENT LEVEL

Dalkili¢ S., Kurtoglu R.

ERCIYES UNIVERSITY JOURNAL OF FACULTY OF ECONOMICS AND ADMINISTRATIVE SCIENCES, no.68, pp.29-35,
2024 (Peer-Reviewed Journal)

MAGAZA ATMOSFERININ MARKA EVANGELIZMI VE POZiTiF WOM UZERINDEKi ETKiSi: MUSTERI
TATMINININ ARACILIK ROLU

GUNER S, KURTOGLU R.

ERCIYES UNIVERSITY JOURNAL OF FACULTY OF ECONOMICS AND ADMINISTRATIVE SCIENCES, no.64, pp.35-45,
2023 (Peer-Reviewed Journal)

KONAKLAMA ISLETMELERINDE HiZMET TELAFIiSi, TEKRAR SATIN ALMA VE POZITiF AGIZDAN AGIZA
ILETiSIM UZERINDE MUSTERI ATIFLARININ ETKisi

Temiz S., Kurtoglu R.

JOURNAL OF MEHMET AKIF ERSOY UNIVERSITY ECONOMICS AND ADMINISTRATIVE SCIENCES FACULTY, vol.10,
no.l1, pp.475-506, 2023 (ESCI)

INVESTIGATION OF E-COMPLAINTS ABOUT ONLINE FOOD BUSINESSES BY CONTENT ANALYSIS
METHOD

Kurtoglu R., Temiz S., Sonmez A. T.

Kirsehir Ahi Evran Universitesi Iktisadi ve idari Bilimler Fakiiltesi Dergisi, vol.6, no.2, pp.294-315, 2022 (Peer-
Reviewed Journal)

HIZMET HATASI, HIZMET TELAFIiSi VE ATIF TEORIiSi: KAVRAMSAL BiR CALISMA

TEMIZ S., KURTOGLU R.

Hitit Sosyal Bilimler Dergisi, vol.14, no.2, pp.360-383, 2021 (Peer-Reviewed Journal)

SOSYAL SORUMLU TUKETiCi DAVRANISI UZERINE BiR ARASTIRMA

ARSLAN i, KURTOGLU R.

Turkish Studies-Economics,Finance,Politics, no.1, pp.27-50, 2021 (Peer-Reviewed Journal)

YUKSEKOGRETIM KURUMLARININ ALGILANAN PAZAR YONELiMI TEMELINDE DEGERLENDiRiLMESi
KURTOGLU R, TEMIZ S.

Hitit Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.12, no.2, pp.593-697, 2019 (Peer-Reviewed Journal)



VIIL

IX.

XL

XIL

XIIL

XIV.

XV.

XVIL

XVIIL

XIX.

Universite Ogrencilerinin Emoji Kullanimlar: ve Emoji Kullanan Markalara Karsi Tutumlar1 Uzerine
Bir Arastirma

KURTOGLU R., 0ZBOLUK T.

Business and Economics Research Journal, vol.9, no.3, pp.697-713, 2018 (Peer-Reviewed Journal)
DESTINASYON PAZARLAMASI KAPSAMINDA EKOTURIZMDESTINASYONU OLARAK KAPADOKYA
BOLGESI’NINPOTANSIYELININ YERLI TURISTLER TARAFINDANDEGERLENDIRILMESI

KURTOGLU R., TEMIZ S.

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, vol.9, no.22, pp.89-108, 2018 (Peer-Reviewed
Journal)

BOZOK UNIVERSITESINDE OGRENIM GOREN OGRENCILERIN TUKETIM HARCAMALARI ANALiIZi VE
YOZGAT EKONOMISINE ETKILERI

SARKIM M., SEKER F., KURTOGLU R., KARA M.

Journal Of Social And Humanities Sciences Research, vol.4, no.12, pp.1199-1213, 2017 (Peer-Reviewed Journal)
Analysis of the Relationship between Job Satisfaction, Burnout, Occupational Ethics Perceptions and
Organizational Commitment of Salespersons in the Retail Sector by Structural Equation Model
ALTIN §., KURTOGLU R., KARTAL C.

International Journal of Advance Research in Computer Science and Management Studies, vol.5, no.3, pp.65-84,
2017 (Peer-Reviewed Journal)

IMALAT VE HiZMET SEKTORLERINDE PAZARLAMA GIDERLERININ SATISGELIRLERi UZERINDEKI
ETKISINiN INCELENMESI

HACIHASANOGLU T., KURTOGLU R., TEMIZ S.

International Journal of Academic Value Studies (Javstudies), vol.3, no.15, pp.432-443, 2017 (Peer-Reviewed
Journal)

SEHIR PAZARLAMASI VE MARKALASMASI KAPSAMINDA YOZGATILININ TURIZM POTANSIYELININ
DEGERLENDIRILMESi VEONERILER

KURTOGLU R.

Turkish Journal of Marketing, vol.2, no.1, pp.1-20, 2017 (Peer-Reviewed Journal)

Tiiketicilerin internet Perakendeciliginde Etik Konusundaki Degerlendirmeleri

Kurtoglu R., Sonmez A. T.

Omer Halisdemir Universitesi [iBF Dergisi, vol.10, no.1, pp.171-183, 2017 (Peer-Reviewed Journal)
TUKETICILERIN INTERNET PERAKENDECILIGINDE ETIKKONUSUNDAKI DEGERLENDIRMELERI
KURTOGLU R., SONMEZ A. T.

Omer Halisdemir Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.10, no.1, pp.171-183, 2017 (Peer-
Reviewed Journal)

Perakendecilerin Web Sitelerinin Pazarlama fletigimi A¢cisindan incelenmesi Tiirkiye de Perakende
100 Uzerine Bir Uygulama Examination of Retailers Web Sites in terms of Marketing Communications
A Study on Retailer 100 in Turkey

KURTOGLU R.

Journal of Business Research - Turk, vol.8, no.4, pp.230, 2016 (Peer-Reviewed Journal)

TUKETICILERIN YAS KUSAKLARINA GORE WOM HAKKINDAKI DEGERLENDIRMELERI

KURTOGLU R., SONMEZ A. T, TEMIZ S.

Eurasian Busines Economics Journal, pp.416-430, 2016 (Peer-Reviewed Journal)

The Effect of Brand Image and Brand Utility on Brand Loyality and Positive Word of Mouth WOM
KURTOGLU R, SONMEZ A. T.

Suleyman Demirel University The Journal of Faculty of Economist and Administrative Sciences, vol.21, no.4,
pp-1127-1138, 2016 (Peer-Reviewed Journal)

Evaluations of the Consumers According to the Age Generations About WOM

KURTOGLU R., SONMEZ A. T, TEMIZ S.

Eurasian Academy of Sciences Social Science Journal, pp.416-430, 2016 (Peer-Reviewed Journal)

MARKA IMAJI VE MARKA FAYDASININ MARKA SADAKATI VE POZITiF AGIZDAN AGIZA iLETi$iM
WOM UZERINDEKI ETKIsli
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XXIV.

XXV.

XXVI.

KURTOGLU R, SONMEZ A. T.

SULEYMAN DEMIREL UNIVERSITESI IKTISADI VE IDARI BILIMLER FAKULTESI DERGISI, vol.21, no.4, pp.1127-
1138,2016 (Peer-Reviewed Journal)

PERAKENDECILERIN ETiK DEGERLENDIRMELERI KAYSERI DE FAALIYET GOSTEREN GIDA VE GiYIM
PERAKENDECILERI UZERINE BiR UYGULAMA

KURTOGLU R.

BUSINESS MANAGEMENT STUDIESAN INTERNATIONAL JOURNAL, vol.4, no.1, pp.84-109, 2016 (Peer-Reviewed
Journal)

GORSEL ILETISIM (,‘ACINDA MARKALARIN EMO]Ji YE ADAPTASYONU

KURTOGLU R., 0ZBOLUK T.

the Journal of Academic Social Sciences, vol.29, no.29, pp.144, 2016 (Peer-Reviewed Journal)

ULKE IMAJI TOKETICILERIN KALITE ALGILAMALARINI NASIL ETKIiLER?

BAYRAKTAR A., KURTOGLU R.

Cumbhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi, vol.15, no.2, pp.101-116, 2014 (Peer-Reviewed Journal)
Tiiketicilerin Helal Uriinler Hakkindaki Algilama, Tutum ve Beklentilerini Tespit Etmeye Yonelik Bir
Arastirma

KURTOGLU R., GICEK B.

ESKISEHIR OSMANGAZI UNIVERSITESI IIBF DERGISI-ESKISEHIR OSMANGAZI UNIVERSITY JOURNAL OF
ECONOMICS AND ADMINISTRATIVE SCIENCES, vol.8, no.3, pp.181-205, 2013 (Peer-Reviewed Journal)
UNIVERSITE OGRENCILERININ ETiKSEL PERAKENDECILiK UYGULAMALARINA iLiSKiN
ALGILAMALARI KARSILASTIRMALI BiR ARASTIRMA

GULLU K., KURTOGLU R.

SELCUK UNIVERSITESI SOSYAL BiLIMLER ENSTITUSU DERGISI, vol.1, no.25, pp.135-151, 2011 (Peer-Reviewed
Journal)

SATIS ELEMANLARININ ETiK ALGILAMALARI: PERAKENDE SEKTORUNDE BiR UYGULAMA

VARINLI I, KURTOGLU R.

Cumbhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi, vol.6, no.2, pp.1-22, 2005 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL
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Iv.

VL

Metaverse’iin Pazarlama Ve Tiiketici Davranislar1 Uzerine Etkileri

KURTOGLU R., KARAMAN M.

in: Pazarlamada Se¢cme Konular: Kavramlar ve Galismalar, Yasin Yilmaztiirk , Cagatay Akdogan, Editor, Ozgiir
Yayinlary, Gaziantep, pp.197-232, 2023

Varyans ve Kovaryans Analizi (Bolim Cevirisi)

KURTOGLU R.

in: Pazarlama Arastirmalar:: Bir Uygulamali Yonelim (Marketing Research: An Applied Orientation, 7th Edition,
Naresh Malhotra), Nakip Mahir, Hamsioglu Ahmet Bugra, Editor, Palme Yayinevi, Ankara, pp.482-510, 2023
HALAL CONSUMPTION IN ALL ASPECTS-CONCEPT, SCOPE, PROCESS AND APPLICATION

Ozkan B. (Editor), Kurtoglu R. (Editor)

Nobel Yayinevi, Ankara, 2022

IS AHLAKI ORNEK OLAYLAR

Akin M,, Akin N. G., Kurtoglu R., Ulusan H. (Editor)

Egitim Kitabevi, Konya, 2022

HELAL AMBALAJLAMA VE ETIKETLEME

KURTOGLU R, SONMEZ A. T.

in: TUM YONLERIYLE HELAL TUKETIM KAVRAM, KAPSAM, SUREC VE UYGULAMA, OZKAN, Bekir, KURTOGLU,
Ramazan, Editor, NOBEL BILIMSEL, Ankara, pp.291-316, 2022

HELAL GIDA

ALEMDAR S., KURTUL I, KURTOGLU R., OZKAN B.



in: TUM YONLERIYLE HELAL TUKETIM KAVRAM, KAPSAM, SUREC VE UYGULAMA, OZKAN, Bekir, KURTOGLU,
Ramazan, Editor, NOBEL BILIMSEL, Ankara, pp.1-67, 2022
VIL. COVID-19'un Bireylerin Giinliikk Yagant1 ve Tiiketim Davranislar: Uzerindeki Etkileri
KURTOGLU R., DALKILIG S.
in: Iktisadi ve Idari Bilimler Alaninda Uluslararasi Aragtirmalar -IV-, Soysal, Abdullah, Editor, Egitim Yaymevi,
Konya, pp.24-50, 2021
VIII. Tiiketici Etigi A¢isindan Tiiketici Davraniglari
KURTOGLU R.
in: Tiiketici Davraniglari-I : Glincel Akademik Caligmalar, Karaman, Davut, Editor, Egitim Yayinevi, Konya, pp.276-
311, 2021
IX. Perakendecilikte Giincel Gelisme ve Egilimler
KURTOGLU R.
in: iktisadi ve Idari Bilimlerde Arastirma ve Degerlendirmeler-Mayis, 2021, Cilt:Il, VATANSEVER KEMAL, Editor,
Gece Kitapligy, Ankara, pp.135-178, 2021
X. Biiyiik Veri ve Pazarlama
KURTOGLU R., TUMUKLU M. U.
in: Pazarlamada Giincel Calismalar, Karaman, Davut, Editor, iksad Publishing House, Ankara, pp.7-50, 2020
XI. MAKINE OGRENMESININ PAZARLAMA ALANINDA KULLANILMASI
KURTOGLU R, Bozkurt Y.
in: ISLETME YONETIMINDEGUNCEL CALISMALAR(Strateji, Orgiitsel Davranis, Pazarlama ve Muhasebe), Eyel, Cafer
Safak Giin, Serkan, Editor, [ksad Publishing House, Ankara, pp.115-149, 2020
XII. Marketing Semiotics in the Digital Age
OZBOLUK T., KURTOGLU R.
in: The Role of Language and Symbols in Promotional Strategies and Marketing Schemes, Epure, Manuela Mihaes,
Lorena Clara, Editor, IGI Global, Hershey, pp.47-64, 2019

Refereed Congress / Symposium Publications in Proceedings

I. CHATBOT (SANAL ASISTAN) MEMNUNIYETINIiN MARKA ITIBARI UZERINDEKI ETKiSi: YAPAY ZEKA

KAYGISININ DUZENLEYiCi ROLU
TEMIZ S., SONMEZ A. T, KURTOGLU R.
27. PAZARLAMA KONGRESI, Erzurum, Turkey, 30 May - 01 June 2024

I. INVESTIGATION OF E-COMPLAINTS ABOUT ONLINE FOOD BUSINESSES BY CONTENT ANALYSIS
METHOD
Kurtoglu R., Temiz S., Sonmez A. T.
26. Pazarlama Kongresi, Kirsehir, Turkey, 23 - 25 June 2022, pp.230-246

III. ANALYSIS OF THE STUDIES ON COVID-19 AND RETAILING BY SYSTEMATIC REVIEW METHOD
KURTOGLU R.
5TH INTERNATIONAL CONFERENCE ON COVID-19 STUDIES, Ankara, Turkey, 24 September 2021, pp.274-294

IV. TOUKETICILERIN TAKVIYE EDICi GIDALARLA ILGiLI DEGERLENDIRMELERI
KURTOGLU R., DALKILIG S.
19. ULUSLARARASI iSLETMECILIK KONGRESI, Kayseri, Turkey, 23 - 25 September 2020, pp.1571-1590

V. Tiiketicilerin Takviye Edici Gidalarla flgili Degerlendirmeleri
KURTOGLU R, DALKILIC S.
19. ULUSLARARASI iISLETMECILIK KONGRESI, Kayseri, Turkey, 23 September 2020, pp.1571-1590

VI. SEHIR PAZARLAMASI KAPSAMINDA YOZGAT ILiNiN TURIZM POTANSIiYELININ DEGERLENDIRILMESI
VE ONERILER
KURTOGLU R.
ILULUSLARARASI BOZOK SEMPOZYUMU:Yozgat'in Turizm Potansiyelleri Ve Sorunlari, Yozgat, Turkey, 4 - 06 May
2017, vol.3, pp.528-550



VIL

VIIL

IX.

XL

XIL

XIIL

XIV.

XV.

MARKA IMAJI VE POZITiF AGIZDAN AGIZA iLETiSiM (WOM) iLi$KiSi: MARKA SADAKATININ
ARACILIK ROLU

KURTOGLU R., SONMEZ A. T.

21.PAZARLAMA KONGRES], Kiitahya, Turkey, 6 - 08 October 2016, vol.1, pp.148-158

TUKETICILERIN YAS KUSAKLARINA GORE WOM HAKKINDAKi DEGERLENDiRMELERi

KURTOGLU R., SONMEZ A. T., TEMIZ S.

15. ULUSAL ISLETMECILIK KONGRESI, istanbul, Turkey, 26 - 28 May 2016, pp.214

HELAL TURIZM PAZARI: DUNYADA VE TURKIYE'DE MEVCUT DURUM ANALIiZi VE ONERILER
VARINLI i, KURTOGLU R., KARA M.

12. ULUSLARARASI TURK DUNYASI SOSYAL BILIMLER KONGRESI, Kazan, Russia, 30 August - 06 September 2014,
vol.1, pp.673-680

TURK VE AZERi UNIiVERSITE OGRENCILERININ ETNOSENTRIK EGiLiMLERI: KARSILASTIRMALI BiR
ARASTIRMA

VARINLI i, KURTOGLU R., KARA M.

12. ULUSLARARASI TURK DUNYASI SOSYAL BILIMLER KONGRESI, Kazan, Russia, 30 August - 06 September 2014,
vol.1, pp.649-659

ULKE IMAJI TOUKETICILERIN KALITE ALGILAMALARINI NASIL ETKILER?

BAYRAKTAR A.,, KURTOGLU R.

19.ULUSAL PAZARLAMA KONGRESI, Gaziantep, Turkey, 18 - 22 June 2014, pp.483-492

MARKA KiSiLiGi ALGISI: CEP TELEFON MARKALARI UZERINE BiR ARASTIRMA

KURTOGLU R., 0ZBOLUK T., HACIHASANOGLU T.

18.ULUSAL PAZARLAMA KONGRESI, Kars, Turkey, 19 - 22 June 2013, pp.257-268

YENI URUN GELISTIRMEDE BILGISAYAR DESTEKLI CONJOINT ANALIZININ KULLANILMASI: ORNEK
BIR UYGULAMA

KARA M., KURTOGLU R.

ULUSLARARASI DAVRAZ KONGRESI, Isparta, Turkey, 24 - 27 September 2009, pp.2436-2451

TUKETiCILERIN MARKA DEGERI ALGILAMALARINI BELIRLEMEYE YONELIK BiR ARASTIRMA
VARINLI I, SARIYER N., KURTOGLU R.

11. ULUSAL PAZARLAMA KONGRESI, izmir, Turkey, 1 - 03 November 2006, pp.101-117

INGILIZCE MARKALANAN URUNLERE YONELIK TUKETICI TERCIHLERI UZERINE BIR ARASTIRMA
SARIYER N., KURTOGLU R.

MYS'2005 MARKA YONETIMI SEMPOZYUMU, Gaziantep, Turkey, 14 April - 15 May 2005, pp.129-134

Supported Projects

TEMIZ S., KURTOGLU R,, Project Supported by Higher Education Institutions, Yiiksekogretim Kurumlarinin Pazar

Yonelimi Temelinde Degerlendirilmesi: Bozok Universitesi Ogrencileri Uzerine Bir Uygulama, 2018 - 2020

Scientific Refereeing

INTERNATIONAL JOURNAL OF MOBILE COMMUNICATIONS, Journal Indexed in SSCI, February 2022

Metrics

Publication: 57
Citation (WoS): 2
Citation (Scopus): 11
H-Index (WoS): 1



H-Index (Scopus): 1

Non Academic Experience

SIMFER AS.
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