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Education Information

Doctorate, Erciyes University, Sosyal Bilimler Enstitiisii, Isletme (Dr), Turkey 2010 - 2015

Postgraduate, Sivas Cumhuriyet University, Sosyal Bilimler Enstitiisii, isletme (Y1) (Tezli), Turkey 2008 - 2010
Undergraduate, Anadolu University, Faculty Of Economics And Administrative Sciences, Department Of Business, Turkey
2004 - 2008

Foreign Languages

English, C1 Advanced

Dissertations

Doctorate, Postmodern tiiketici kabileleri ve sanal topluluklar: Netnografik bir arastirma, Erciyes University, Sosyal
Bilimler Enstitiisii, isletme (Dr), 2015
Postgraduate, Pazarlamada bilingli tiiketim ve tiiketicilerin bilingli tiiketime iligkin tutumlarinin belirlenmesine yonelik bir

arasgtirma, Sivas Cumhuriyet University, Sosyal Bilimler Enstitiisii, Isletme (Y1) (Tezli), 2010

Research Areas

Social Sciences and Humanities, Marketing

Academic Titles / Tasks

Associate Professor, Yozgat Bozok University, Iktisadi ve idari Bilimler Fakiiltesi, isletme, 2023 - Continues
Assistant Professor, Yozgat Bozok University, Iktisadi ve Idari Bilimler Fakiiltesi, isletme, 2015 - 2023
Research Assistant, Yozgat Bozok University, ktisadi ve Idari Bilimler Fakiiltesi, isletme, 2009 - 2015

Academic and Administrative Experience



Deputy Head of Department, Yozgat Bozok University, 2015 - 2023

Courses

Tiiketici Davranisi, Undergraduate, 2018 - 2019

Arastirma Yontemleri, Undergraduate, 2018 - 2019, 2017 - 2018, 2015 - 2016
Bilimsel Aragtrma Yéntemleri ve Etik ilkeler, Postgraduate, 2018 - 2019, 2017 - 2018, 2016 - 2017
Giincel Pazarlama Yaklasimlari, Postgraduate, 2018 - 2019

Pazarlama iletisimi, Undergraduate, 2018 - 2019

Dijital Pazarlama, Doctorate, 2017 - 2018

Pazarlama ilkeleri, Undergraduate, 2017 - 2018, 2015 - 2016

Sosyal Bilimlerde Nitel Aragtirma Yontemleri, Doctorate, 2017 - 2018

Bilimsel Aragtirma Yoéntemleri ve Etilk ilkeler, Doctorate, 2017 - 2018
Pazarlama Yonetimi, Undergraduate, 2016 - 2017

Pazarlamaya Giris, Undergraduate, 2015 - 2016

Advising Theses

Ozbéliik T, Spiritiiel Sifacilik Pazar1 ve Sifaci Kimligi, Postgraduate, A.CETIN(Student), Continues

Ozboliik T., GELENEKSEL PAZARLARDAN SANAL PAZARLARA: PSIKOLOJiK SAHIPLIK TEORiSi BAGLAMINDA DiJiTAL
TUKETIM, Doctorate, M.UGUR(Student), Continues

Ozbéliik T., YAVAS TUKETIM VE DIJiTAL MINIMALIZM UZERINE NITEL BiR ARASTIRMA, Postgraduate,
A.YESER(Student), Continues

Ozbéliik T, Yavas moda hareketi iizerine nitel bir aragtirma, Postgraduate, P.YILMAZ(Student), 2024

0ZBOLUK T, islami Moda Pazarlamasi Ekseninde Tesettiir Modasi, Postgraduate, Z.KARAKAVAK(Student), 2021
OZBOLUK T, Sosyal medya fenomenlerinin satin alma davranisi iizerine etkisi, Postgraduate, KAKDOGAN (Student), 2019
0ZBOLUK T, Tiiketicilerin satin alma kararinda online iiriin yorumlarindan etkilenme diizeyinin belirlenmesine yénelik
bir aragtirma, Postgraduate, P.CANSU(Student), 2019

Published journal articles indexed by SCI, SSCI, and AHCI

. When brand cynicism turns into brand hate: the mediating role of brand hate on the relationship

between brand cynicism and negative WOM
KURTOGLU R., 0ZBOLUK T., ALTIN B.
Journal of Brand Management, 2024 (SSCI)

II. Revisiting the effects of inward negative emotions on outward negative emotions, brand loyalty, and
negative WOM
KURTOGLU R., 0ZBOLUK T., HACIHASANOGLU P.
JOURNAL OF BRAND MANAGEMENT, vol.29, no.1, pp.72-84, 2022 (SSCI)

III. The pursuit of uniqueness and craving for freedom: the meaning of luxury in the age of access
0zboliik T.
LEISURE STUDIES, vol.40, no.2, pp.227-242, 2021 (SSCI)

IV. Online brand communities as heterogeneous gatherings: a netnographic exploration of Apple users
0ZBOLUK T, DURSUN Y.
JOURNAL OF PRODUCT AND BRAND MANAGEMENT, vol.26, no.4, pp.375-385, 2017 (SSCI)

Articles Published in Other Journals
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Interpersonal versus Institutional Trust: Consumers’ Trust to Sharing Services and Its Impact on
Continuance Intention

Ekici N., Ozbéliik T.

INTERNATIONAL JOURNAL OF ELECTRONIC MARKETING AND RETAILING, vol.14, no.1, pp.87-106, 2023 (Scopus)
When modesty meets fashion: how social media and influencers change the meaning of hijab
Karakavak Z., Ozbéliik T.

JOURNAL OF ISLAMIC MARKETING, vol.14, no.11, pp.2907-2927, 2023 (ESCI)

The Role of Online Source Credibility and Influencer Identification on Consumers’ Purchase
Decisions

0zbéliik T, Akdogan K.

INTERNATIONAL JOURNAL OF INTERNET MARKETING AND ADVERTISING, vol.16, pp.165-185, 2022 (ESCI)
Online Yorumlarin Tiiketici Satin Alma Kararina Etkisi: Kullanic1 Ozellikleri A¢isindan Bir
Degerlendirme

AKDENIZ P. C., 6ZBOLUK T.

isletme Arastirmalar1 Dergisi, vol.11, no.4, pp.3104-3119, 2019 (Peer-Reviewed Journal)

Sahipligin Sikicihgindan Erisimin Ozgiirliigiine Ka¢is: Akigskan Tiiketime iligkin Kavramsal Bir Gergeve
OZBOLUK T.

Journal of Economy Culture and Society, vol.59, no.1, pp.143-162, 2019 (Peer-Reviewed Journal)

Escape from Burdens of Ownership to Freedom of access: A Conceptual Framework for Liquid
Consumption

OZBOLUK T.

JOURNAL OF ECONOMY CULTURE AND SOCIETY, no.59, pp.143-162, 2019 (ESCI)

Dijital Cagda Girisimci Pazarlama

0ZBOLUK T.

Turkish Journal of Marketing, vol.3, no.3, pp.223-237, 2018 (Peer-Reviewed Journal)

Universite Ogrencilerinin Emoji Kullanimlar:1 ve Emoji Kullanan Markalara Karsi Tutumlar1 Uzerine
Bir Arastirma

KURTOGLU R., 0ZBOLUK T.

Business and Economics Research Journal, vol.9, no.3, pp.697-713, 2018 (Peer-Reviewed Journal)

NEGATIVE E-WOM AS A RESPONSE TO BRAND FAILURES: EVIDENCE FROM AN ONLINE BRAND
COMMUNITY

0ZBOLUK T, DURSUN Y.

International Journal of Management and Applied Science, vol.3, no.2, pp.141-146, 2017 (Peer-Reviewed Journal)
GORSEL ILETiSIM CAGINDA MARKALARIN EMOJI YE ADAPTASYONU

KURTOGLU R., OZBOLUK T.

the Journal of Academic Social Sciences, vol.29, no.29, pp.144, 2016 (Peer-Reviewed Journal)

Consumption Communities through a Marketing Lense

0ZBOLUK T.

International Journal of Business and Management Studies, vol.4, no.2, pp.411-417, 2015 (Peer-Reviewed Journal)
Postmodernizm Baglaminda Kabilenin Yeniden Kesfi Postmodern Tiiketici Kabileleri

OZBOLUK T.

Hacettepe Universitesi Sosyolojik Arastrmalar E-Dergisi, 2015 (Peer-Reviewed Journal)

Pazarlama Arastirmalarinda Paradigmal Doniisiim ve Etnografinin Dijitale Evrimi Netnografi
OZBOLUK T., DURSUN Y.

Erciyes Universitesi Iktisadi ve idari Bilimler Fakiiltesi Dergisi, n0.46, pp.227-247, 2015 (Peer-Reviewed Journal)
Kiiresel finansal krizin KOBI ler iizerindeki etkileri ve uygulanan pazarlama stratejileri

Giilmez M., Yilmaz C., Ozboliik T.

Verimlilik Dergisi, no.3, pp.7-26, 2011 (Peer-Reviewed Journal)



Books & Book Chapters

I. Helal Kozmetik ve Kigisel Bakim Uriinleri
0ZBOLUK T.
in: Tiim Yénleriyle Helal Tiiketim Kavram, Kapsam, Siire¢ ve Uygulama, Ozkan Bekir, Kurtoglu Ramazan, Editor,
Nobel Akademik Yayincilik, Ankara, pp.127-148, 2022
II. Marketing Semiotics in the Digital Age
0ZBOLUK T.,, KURTOGLU R.
in: The Role of Language and Symbols in Promotional Strategies and Marketing Schemes, Epure, Manuela Mihaes,
Lorena Clara, Editor, IGI Global, Hershey, pp.47-64, 2019
III. The Marketer as Storyteller: Transmedia Marketing in a Participatory Culture
0ZBOLUK T.
in: Handbook of Research on Transmedia Storytelling and Narrative Strategies, Recep Yilmaz, M. Nur Erdem, Filiz
Resuloglu, Editor, IGI Global, pp.310-330, 2019
IV. City Branding and the Power of Netnography in the Era of Social Media
OZBOLUK T.
in: Strategic Place Branding Methodologies and Theory for Tourist Attraction, Bayraktar Ahmet, Uslay Can, Editor,
IGI Global, Hershey, pp.202-225, 2016

Refereed Congress / Symposium Publications in Proceedings

I. From Class to Mass: Consumer Motivations for Buying Second-Hand Luxury
Ozbéliik T.
5th International Conference On Innovative Studies Of Contemporary Sciences, Tokyo, Japan, 14 January 2022
II. A Systematic Review on Consumer Behavior and COVID-19 Studies
OZBOLUK T.
5th International Conference on Covid-19 Studies, Ankara, Turkey, 24 September 2021
III. Negative e WOM as a Response to Brand Failures Evidence from an Online Brand Community
Ozbéliik T.
International Conference on Information Technology and Systems, Amsterdam, Netherlands, 6 - 07 December
2016, pp.141-146
IV. Consumption Communities Through a Marketing Lense
Ozbélik T.
International Journal of Arts and Science's Conference, Vienna, Austria, 19 - 23 April 2015, pp.411-417
V. Marka Kisiligi Algisi: Cep Telefon Markalarilizerine Bir Aragtirma
KURTOGLU R., 0ZBOLUK T., HACIHASANOGLU T.
18.Ulusal PazarlamaKongresi, Kars, Turkey, 19 - 22 June 2013, pp.257-268

Supported Projects

Ozbéliik T., Kara M., Kurtoglu R., Sarkim M., EU Supported Other Project, SORGUN i$ GELISTIRME MERKEZI ICIN TEKNIK
DESTEK PROJESI, 2017 - 2017

OZBOLUK T., Project Supported by Higher Education Institutions, Postmodern Tiiketici Kabileleri ve Sanal Topluluklar
Netnografik Bir Arastirma, 2013 - 2015

Scientific Refereeing

Erciyes Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal, October 2024



JOURNAL OF ISLAMIC MARKETING, Journal Indexed in ESCI, July 2022
JOURNAL OF BRAND MANAGEMENT, Journal Indexed in SSCI, May 2022
JOURNAL OF ISLAMIC MARKETING, Journal Indexed in ESCI, April 2022

Metrics

Publication: 28
Citation (WoS): 85
Citation (Scopus): 95
H-Index (WoS): 5
H-Index (Scopus): 5

Awards

Ozbéliik T., Excellent Paper Award, Research World-40Th International Conference On Internet Technologies And
Society , December 2016
Ozbéliik T., 14. Geleneksel Tiiketici Odiilleri, Bilimsel Calisma Odiilii, Sanayi Ve Teknoloji Bakanhgi, March 2011
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